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H O N O R E E

Roger Goodell  |  Commissioner, National Football League (NFL) 

During his two decades as NFL 
commissioner, Roger Goodell has 
built the NFL into a sports, media 
and cultural leader. Working closely 
with the league’s 32 teams, he 
has pursued innovative policies 
and partnerships that strengthen 
the game, make football more 
accessible and drive global growth.

Goodell has focused on 
strengthening the game for  
players and fans alike. He has 
prioritized improving player  
health and safety through new  
rules and better equipment,  
driving down concussions and 
other major injuries. 

In 2021, Goodell negotiated long-
term media agreements with CBS, 
ESPN/ABC, FOX, NBC and Amazon, 
which brought Thursday Night 
Football to a streaming platform 
for the first time. He has since 
spearheaded groundbreaking deals 
with YouTube and Netflix, reaching 
a generation of younger fans. 

Goodell has brought regular-season 
games to an increasing number 
of countries, supported the rise of 

flag football globally, and launched 
a program for NFL teams to 
grow their year-round presence 
in markets around the world. He 
moved the NFL Draft from New 
York to cities and fans across the 
country and expanded the season, 
adding regular-season and  
playoff games.  

As the league’s platform continues 
to grow, Goodell has embraced 
players who are using their voices 
to create change and bolstered the 
NFL’s support for causes like  
social justice, cancer prevention,  
domestic violence awareness and 
the needs of active military, their 
families and veterans.

And under Goodell’s leadership, 
the NFL has partnered with the 
Ad Council on several important 
issues including acceptance and 
understanding, youth health and 
wellness and mental health.

Goodell is married to Jane Skinner 
Goodell, and they are the proud 
parents of twin daughters. 

G O O D E L L H A S 

F O C U S E D O N 

S T R E N G T H E N I N G 

T H E G A M E F O R 

P L AY E R S A N D  

FA N S A L I K E.

F O R M E R  R E C I P I E N T S

2024  �Bob Iger 
The Walt Disney Company

2023  �Jamie Dimon 
JPMorgan Chase & Co.

2022  �Doug McMillon 
Walmart

2021  �Hans Vestberg 
Verizon

2019  �Alex Gorsky 
Johnson & Johnson

2018  �Ginni M. Rometty 
IBM

2017  �Paul Polman 
Unilever

2016  �Shantanu Narayen  
Adobe

2015  �Denise Morrison  
The Campbell’s Company

2014  �Frederick W. Smith  
FedEx Corporation

2013�  �Tim Armstrong  
AOL

2012  �Randall Stephenson  
AT&T 

2011  �Indra K. Nooyi  
PepsiCo 

2010  �Brian Roberts  
Comcast Corporation 

2009  �Muhtar Kent  
The Coca-Cola Company

2008  �Jeffrey R. Immelt  
GE

2007  �Richard D. Parsons  
Time Warner Inc.

2006  �William C. Weldon  
Johnson & Johnson

2005  �Kenneth I. Chenault  
American Express 
Company

2004  �G. Richard Wagoner, Jr.  
General Motors 

2003  �A.G. Lafley  
The Procter & Gamble 
Company

2002  �Bob Wright 
NBC

2001  �Roger A. Enrico  
PepsiCo

2000  �Gerald M. Levin  
and Ted Turner 
Time Warner Inc.

1999  �Frank A. Bennack  
The Hearst Corporation

1998  �John E. Pepper  
The Procter & Gamble 
Company

1997  �Louis V. Gerstner, Jr.  
IBM

1996  �Ralph S. Larsen  
Johnson & Johnson

1995  �Robert E. Allen  
AT&T

1994  �Roberto C. Goizueta  
The Coca-Cola Company

1993  �Daniel B. Burke  
Capital Cities/ABC, Inc.

1992  �Reuben Mark  
Colgate-Palmolive 
Company

1991  �Arthur Ochs Sulzberger  
The New York Times 

1990  �Richard Gelb 
Bristol-Myers Squibb 
Company

1989  �John G. Smale 
The Procter & Gamble 
Company

1988  �James D. Robinson III 
American Express 

1987  �Donald R. Keough 
The Coca-Cola Company

1986  �Roger B. Smith 
General Motors 
Corporation

1985  �J. Peter Grace  
W.R. Grace & Company

1984  �Lee A. Iacocca  
Chrysler Corporation

1983  �James E. Burke  
Johnson & Johnson

1982  �Frank T. Cary  
IBM

1981  �Reginald H. Jones 
General Electric Company

1980  �Andrew Heiskell  
Time Inc.

1979  �Thomas A. Murphy  
Capital Cities/ABC, Inc.

1978  �John D. DeButts 
AT&T

1977  �William F. May  
American Can Company

1976  �Arthur M. Wood  
Sears, Roebuck & 
Company

1975  �J. Paul Austin  
The Coca-Cola Company

1974  �Katherine Graham  
The Washington Post

1973  �Howard J. Morgens  
The Procter & Gamble 
Company 

1972  �Thomas Watson, Jr. 
IBM

1971  �David Rockefeller 
Chase Manhattan

1970  �James M. Roche  
General Motors

1969  �Frank Stanton  
CBS, Inc.

1968  �Robert S. McNamara  
Ford Motor Company

1967  �John T. Connor  
Merck & Company

1966  �John A. McCone  
Director of CIA

1965  �David Sarnoff  
RCA Corp.

1964  �Charles G. Mortimer  
General Foods 
Corporation

1963  �John J. McCloy  
Chase Manhattan

1962  �Lucius D. Clay  
U.S. Ambassador

1961  �Henry Ford II  
Ford Motor Company

1960  �Neil McElroy  
U.S. Defense Secretary

1959  �Roy E. Larsen 
Time Inc.

1958  �George M. Humphrey  
U.S. Secretary of the 
Treasury

1957  �Sidney J. Weinberg 
Goldman Sachs

1956  �Paul G. Hoffman  
Studebaker Corporation

1955  �Clarence Francis  
General Foods 
Corporation

1954  �Charles E. Wilson  
General Motors 



Wildfire Prevention



C A M P A I G N S 
COMMUNITY AND OPPORTUNITY 
ACCEPTANCE AND UNDERSTANDING
SPONSOR: Ad Council 
VOLUNTEER AD AGENCY: R/GA 
VOLUNTEER MEDIA AGENCY: Publicis Media
PARTNERS: Fenton Communications, Town Hall

ADOPTION FROM FOSTER CARE 
SPONSORS: AdoptUSKids, U.S. Department of  
Health and Human Services’ Administration for Children 
and Families
VOLUNTEER AD AGENCY: Edelman 
VOLUNTEER MEDIA AGENCY: Crispin
PARTNERS: Caravan Productions, Google/YouTube, 
Kargo 

DISASTER AND CRISIS RELIEF 
SPONSOR: Ad Council 
VOLUNTEER AD AGENCY: Group SJR 
PARTNERS: Ad Council Creative Studio, 
ForbesGlobalGiving, USA for UNHCR, XR Extreme Reach

ENDING HUNGER 
SPONSOR: Feeding America 
VOLUNTEER AD AGENCY: fluent360 
PARTNERS: Ad Council Creative Studio, Ad Council 
Creators for Good, Flowcode, Meta, The New York Times, 
Niantic 8th Wall, Sawhorse Productions, Spectrum 
Reach, TikTok, Whalar, Zynga

FATHERHOOD INVOLVEMENT 
SPONSORS: National Responsible Fatherhood 
Clearinghouse, U.S. Department of Health and Human 
Services’ Administration for Children and Families, 
Fathers Incorporated 
VOLUNTEER AD AGENCY: Campbell Ewald 
PARTNERS: Ad Council Creative Studio, Ad Council 
Creators for Good, Google/YouTube, Universal Studios 

HIGH SCHOOL EQUIVALENCY 
SPONSOR: Dollar General Literacy Foundation 
VOLUNTEER AD AGENCIES: Emotion Studios, Starcom
PARTNERS: Ad Council Creators for Good, Google, 
Meta, TikTok

SAVING FOR RETIREMENT 
SPONSOR: AARP
VOLUNTEER AD AGENCY: The Kitchen Table 
PARTNERS: Buzzfeed, Her Agenda, LinkedIn, Meta, 
TikTok, Viget

SKILLS-FIRST HIRING
SPONSOR: Opportunity@Work
VOLUNTEER AD AGENCY: Ogilvy NA
VOLUNTEER MEDIA AGENCY: Spark Foundry
PARTNERS: Ad Council Creators for Good, Google/
YouTube, Indeed, Kargo, LinkedIn, The New York Times, 
Reddit, TikTok, Walmart

FIREARM INJURY PREVENTION
EXTREME RISK LAWS EDUCATION
SPONSORS: Brady, Illinois Department of Public Health  
VOLUNTEER AD AGENCY: McKinney
PARTNERS: Ad Council Creative Studio,  
Coffee Bluff Pictures

SECURE FIREARM STORAGE
SPONSORS: Brady, Illinois Department of Public Health
CREATIVE AGENCY: Pereira O’Dell
VOLUNTEER MEDIA AGENCY: Mindshare
PARTNERS: Ad Council Creative Studio, Gig Line Media, 
Google/YouTube, SiriusXM Media, TikTok, Viget

YOUTH FIREARM INJURY PREVENTION 
SPONSOR: Ad Council
VOLUNTEER AD AGENCIES: Chemistry, GUT Miami, 
Ogilvy Health, Translation 
VOLUNTEER MEDIA AGENCIES: CMI, Mindshare,  
Spark Foundry
VOLUNTEER PR AGENCY: Real Chemistry 
PARTNERS: Ad Council Creators for Good, AMC Networks, 
Association of National Advertisers (ANA), Atlantic 
Re:think, Black Glass, Coffee Bluff Pictures, Comcast,  
Datonics, DirecTV, Electric Park Films, Google/YouTube, 
Happy Cog, iHeartMedia, The Indoor Billboard Advertising 
Association (IBAA), ITG, LG Ad Solutions, NBCUniversal, 
New York Times Advertising’s T Brand Studio, 
OpenInfluence, Philo, Sawhorse Productions, Spectrum 
Reach, STILL FILMS, Viget, The Wall Street Journal | 
Barron’s Group, Warner Bros. Discovery, The Washington 
Post Creative Group
FUNDERS: Coalition of brands, foundations, hospitals and 
health care organizations

EARLY DETECTION AND 
PREVENTIVE HEALTH
ALZHEIMER’S AWARENESS 
SPONSOR: Alzheimer’s Association 
VOLUNTEER AD AGENCY: VML 
PARTNERS: Ad Council Creative Studio,  
Ad Council Creators for Good, LatiNation, Meta,  
The New York Times, OpenInfluence, SiriusXM Media 
and Studio Resonate 

FLU VACCINATION 
SPONSOR: American Medical Association (AMA)  
VOLUNTEER AD AGENCY: Ad Council Creative Studio
PARTNER: Viget

LUNG CANCER SCREENING 
SPONSOR: American Lung Association 
VOLUNTEER AD AGENCY: Hill Holliday 
PARTNER: Meta

PATHS TO RECOVERY 
SPONSORS: Centers for Disease Control and 
Prevention (CDC), National Council for Mental 
Wellbeing, Shatterproof
VOLUNTEER AD AGENCY: Accenture Song 
VOLUNTEER MEDIA AGENCY: OMD 
PARTNERS: Google/YouTube, Viget

TYPE 2 DIABETES PREVENTION 
SPONSOR: Centers for Disease Control and Prevention 
(CDC) 
VOLUNTEER AD AGENCY: Avoq 
PARTNERS: Ad Council Creative Studio, Google/
YouTube, Meta, UrbanMD, Viget                            

YOUTH VAPING PREVENTION 
SPONSOR: American Lung Association 
VOLUNTEER AD AGENCY: Hill Holliday 
PARTNERS: Reddit, Teads

High School EquivalencyAdoption from Foster Care



DRUG-IMPAIRED DRIVING PREVENTION 
SPONSOR: National Highway Traffic Safety 
Administration (NHTSA) 
VOLUNTEER AD AGENCY: Standard Practice 
PARTNERS: The Indoor Billboard Advertising 
Association (IBAA), SiriusXM Media 

HEATSTROKE PREVENTION 
SPONSOR: National Highway Traffic Safety 
Administration (NHTSA) 
VOLUNTEER AD AGENCIES: 305 Worldwide, 
Chemistry  
PARTNERS: Ad Council Creators for Good, The Indoor 
Billboard Advertising Association (IBAA), Influential, 
ITK Collective, Meta 

WILDFIRE PREVENTION 
SPONSORS: National Association of State Foresters, 
USDA Forest Service
VOLUNTEER AD AGENCY: FCB New York 
PARTNERS: Amazon, Google, Ignite, Reddit, Teads, 
Viget, The Weather Company

SAFETY 
BUZZED DRIVING PREVENTION 
SPONSORS: National Highway Traffic Safety 
Administration (NHTSA) 
VOLUNTEER AD AGENCIES: Curiosity, MEL 
PARTNER: Television Bureau of Advertising (TVB)                                                        

CHILD CAR SAFETY 
SPONSOR: National Highway Traffic Safety 
Administration (NHTSA) 
VOLUNTEER AD AGENCIES: Leo Burnett, Residence 
PARTNERS: Ad Council Creators for Good, Later 
Influence, Meta, NASCAR, Outdoor Advertising 
Association of America (OAAA), Second Chance 
Productions 

DISTRACTED DRIVING PREVENTION 
SPONSOR: National Highway Traffic Safety 
Administration (NHTSA) 
VOLUNTEER AD AGENCIES: For Goodness Sakes, Organic, 
Project Yellow Light, Riggs Partners
PARTNERS: Clear Channel Outdoor, Elephant Insurance, 
iHeartMedia, PIX11, Snap Inc.

MENTAL HEALTH 
ADULT MENTAL HEALTH 
SPONSORS: Arthur M. Blank Family Foundation, 
Huntsman Mental Health Foundation 
VOLUNTEER AD AGENCIES: 72andSunny, Dentsu, 
Deutsch, FCB, Walton Isaacson 
VOLUNTEER MEDIA AGENCIES: Assembly,  
IPG Mediabrands
VOLUNTEER PR AGENCY: HUNTER
PARTNERS: Ad Council Creators for Good, Amazon, 
Apple News, Buzzfeed, Canva, Comcast, Fox Corporation, 
Google/YouTube, Kargo, Meta, MLB, MLS, MMA Global, 
NASCAR, NBA, Netflix, NFL, NHL, Nielsen, Ninth Flow, 
NWSL, PGA Tour, Pinterest, PRCA, Reddit, The Skimm, 
Stagwell, Teads, TikTok, U.S. Soccer Federation, USTA, 
Viget, The Walt Disney Company, The Weather Company, 
Whalar, WNBA, WWE 
FUNDERS: Ally, Bank of America, Delta Air Lines, JPMC

SUPPORTING ADOLESCENT MENTAL HEALTH 
SPONSORS: Arthur M. Blank Family Foundation, Pivotal 
VOLUNTEER AD AGENCIES: Casanova McCann, 
McCann NY 
PARTNERS: Comcast, Google, Kargo, Ninth Flow, 
Peachjar, Pinterest, Reddit, TikTok, Viget, Whalar 

SUICIDE PREVENTION (YOUNG ADULT 
MENTAL HEALTH) 
SPONSORS: American Foundation for Suicide Prevention 
(AFSP), The National Alliance on Mental Illness (NAMI) 
VOLUNTEER AD AGENCY: Droga5 
PARTNERS: Ad Council Creators for Good, Bravely, 
Google/YouTube, Kargo, Meta, Sawhorse, Snap Inc., 
Square Enix, Twitch, Uber, The Walt Disney Company

TEEN MENTAL HEALTH
SPONSORS: Arthur M. Blank Family Foundation, 
Huntsman Mental Health Foundation 
VOLUNTEER AD AGENCY: BBDO
VOLUNTEER MEDIA AGENCY: Initiative
PARTNER: Adolescent Content

VETERANS CRISIS PREVENTION
SPONSOR: U.S. Department of Veterans Affairs
VOLUNTEER AD AGENCY: GSD&M
PARTNERS: Comcast, Google/YouTube, Hearst 
Magazines, Reddit, Reingold, Rigaud Global Company, 
Values Partnerships

C A M P A I G N S 

Child Car SafetyVeterans Crisis Prevention



Alzheimer’s Awareness



E X E C U T I V E  C O M M I T T E E

Richard Edelman
Edelman

Tim Ellis
National Football  
League

Michael Kassan
3CVentures

Jacki Kelley
IPG

Kellyn Kenny
AT&T Inc.

Stacy Martinet
Adobe

Nicola Mendelsohn
Meta

Alan Moss
Amazon Ads

Joy Robins
The New York Times

Diego Scotti
PayPal

Ramon Soto
Northwell Health

Aaron Walton
Walton Isaacson

William White
Walmart 

OFFICERS

CHAIR

Rita Ferro
The Walt Disney Company

IMMEDIATE  
PAST CHAIR

Tara Walpert Levy
YouTube

VICE CHAIR

Carla Hassan
JPMorgan Chase

VICE CHAIR

Kirk McDonald 
Sundial Media Group

PRESIDENT & CEO

Lisa Sherman
The Ad Council

FINANCE CHAIR

Lisa Utzschneider 
Integral Ad Science

SECRETARY

Kim Kelleher  
AMC Networks



Jacki Kelley 
IPG
Sophie Kelly 
Diageo North America  
Kellyn Kenny 
AT&T Inc. 
Mark Kirkham 
PepsiCo 
Zach Kitschke 
Canva  
Michael Komasinski 
Criteo 
Suzanne Kounkel 
Deloitte 
Sarah Kramer 
Spark Foundry 
Steven Kritzman  
SiriusXM Media 
Michael Lacorazza 
U.S. Bank 
Kristin Lane 
MassMutual 
Dan Lanzano 
Nexstar Media Group, 
Inc.  
Ryanne Laredo 
Nielsen 
Lorenzo Larini 
MINT.ai  
Lynn Lewis 
McCann  
Ryan Linder 
Stagwell 
Robert D. Liodice 
Association of  
National Advertisers

Antonio Lucio 
HP 
Joseph Maglio 
Cheil Agency Network
Heather Malenshek 
Land O’Lakes Inc. 
Mark Marshall 
NBCUniversal 
Jarrod Martin 
Acxiom + KINESSO 
Stacy Martinet 
Adobe
Seth Matlins 
Forbes 
Johanna Mayer-Jones 
The Washington Post 
Sean McCaffrey 
GSTV 
Don McGuire 
Qualcomm, Inc.  
Alice McKown 
The Atlantic  
Vineet Mehra 
Chime 
Nicola Mendelsohn 
Meta 
Nicholas Mercurio 
Ipsos 
Ajit Mohan 
Snap Inc. 
Shakir Moin  
The Coca-Cola 
Company 
Alan Moss 
Amazon Ads 

Jennifer Murillo 
Discover Financial 
Services 
Tim Natividad 
TelevisaUnivision 
Catherine Newman 
U.S. Soccer Federation   
Kyle Norrington 
Anheuser-Busch 
Jim Norton 
OUTFRONT Media 
Steve Pacheco 
American Advertising 
Federation 
Nicolle Pangis 
Netflix 
PJ Pereira 
Pereira O’Dell 
Steven Wolfe Pereira 
Symmetri 
Raja Rajamannar 
Mastercard  
Megan Ramm 
Uber Advertising  
Thomas Ranese 
Intuit 
D.J. Reali 
The Weather Company 
Nancy Reyes 
BBDO Worldwide  
Susan Rienow 
Pfizer 
Joy Robins 
The New York Times 
Tiffany Rolfe 
R/GA 

James Rooke 
Comcast Advertising 
Doug Rozen 
Cadent 
Meg Runeari 
Teads  
Elizabeth Rutledge 
American Express  
Diego Scotti 
PayPal  
Brad Seitter 
TVB 
Davang Shah 
LinkedIn 
Donna Sharp 
MediaLink 
Jessica Sibley 
TIME 
Samantha Skey 
SHE Media 
Ramon Soto 
Northwell Health 
Keisha Taylor Starr 
The E.W. Scripps 
Company 
Josh Stinchcomb 
Dow Jones 
Greg Stuart 
MMA Global 
Michael Sugar 
Sugar23 
Andrew Swinand 
Inspired Thinking  
Group  
Todd Teresi 
Apple Inc. 

Justin Thomas-
Copeland 
4As 
Dara Treseder 
Autodesk 
Gayle Troberman 
iHeartMedia 
Alexa Vignone 
Salesforce 
Aaron Walton 
Walton Isaacson 
Bill Watkins 
Pinterest 
Khartoon Weiss 
TikTok 
William White 
Walmart 
Emily Wilcox 
TBWA\Chiat\Day  
New York 
Rob Wilk 
Yahoo 
Jennifer Wilson 
Lowe’s Companies, Inc. 
Bill Wise 
Mediaocean 
Jen Wong 
Reddit 
Mark Zagorski 
DoubleVerify 
Shelley Zalis 
The Female Quotient 
Andrea Zaretsky 
Morgan Stanley 
Wealth Management & 
E*TRADE 

B O A R D  O F  D I R E C T O R S
OFFICERS

Chair 
Rita Ferro
The Walt Disney 
Company

Immediate Past 
Chair
Tara Walpert Levy
YouTube 

Vice Chair
Carla Hassan
JPMorgan Chase

Vice Chair
Kirk McDonald
Sundial Media Group

President & CEO
Lisa Sherman
The Ad Council

Finance Chair
Lisa Utzschneider 
Integral Ad Science

Secretary
Kim Kelleher  
AMC Networks

DIRECTORS

Jonathan Adashek 
IBM

Tim Armstrong 
Flowcode 
Zena Arnold 
Sephora U.S. 
Dr. Richard Awdeh 
CheckedUp 
Anna Bager 
OAAA 
Michele Barlow 
Bank of America 
Chaucer Barnes 
Translation + 
UnitedMasters 
John Batter 
XR Extreme Reach 
Molly Battin 
The Home Depot 
Nadja Bellan-White 
M+C Saatchi Group 
Leslie Berland 
Verizon 
Chris Boothe	
Publicis Groupe 
Elizabeth Brady 
Allstate 
Tyrone Brewer 
Johnson & Johnson 
Andrea Brimmer 
Ally 
Marc Brodherson 
McKinsey & Company 

Heidi Browning 
National Hockey 
League 
Michael Brownstein 
People Inc. 
Alyssa Buetikofer 
McDonald’s USA
Devika Bulchandani 
WPP
Lisa Caputo 
The Travelers 
Companies, Inc.
Michele Cardinal 
Wells Fargo 
Fiona Carter 
Goldman Sachs 
Tim Castelli 
Instacart 
Tim Clark 
NASCAR 
David Cohen 
Interactive Advertising 
Bureau 
Jeff Collins 
Fox Corporation 
Christine Cook 
Bloomberg Media 
Christopher Crawford 
Elite Media 
Jill Cress 
H&R Block 
Tina Davis 
Citi 
Tara DiJulio 
GE Aerospace 
Will Doherty 
The Trade Desk 

Uzma Rawn Dowler 
Major League Baseball 
Kyle Dropp 
Morning Consult 
Kathleen Dunlop 
Unilever  
Richard Edelman 
Edelman
Mel Edwards 
VML 
Tim Ellis 
National Football 
League
Anna Frable 
Novo Nordisk U.S. 
Brianna Gays 
Smartly 
Adam Gerhart 
WPP Media  
Greg Glenday 
Acast 
Ben Goldhirsh 
Goldhirsh Foundation 
Jennifer Gottlieb 
Real Chemistry 
Ryan Gould 
Warner Bros. Discovery 
Norm de Greve 
General Motors 
Michael Guth 
Spectrum Reach 
Bill C. Hagelstein 
RPA 
Elena Hale 
Emerson Collective 
John Halley 
Paramount  

Chrissie Hanson 
OMD USA 
Sarah Harms 
Roku 
Jed Hartman 
Zeta Global 
Diana Haussling 
Hello Products 
Elizabeth Herbst-Brady 
Condé Nast 
Johanna Herrmann 
Merck & Co, Inc.  
Michael Houston 
WPP 
Lisa Ryan Howard 
Hearst Magazines 
Charisse Hughes 
Kellanova 
Jean-Paul Jansen 
Mars Pet Care  
North America 
Kate Jeffers 
Leo  
Damaune Journey 
72andSunny 
Beth Ann Kaminkow 
dentsu  
Todd Kaplan 
The Kraft Heinz 
Company 
Harry Kargman 
Kargo 
Michael Kassan 
3CVentures
Jennifer Kattula 
Microsoft   

As of 11/25



L E A D E R S H I P  &  C O M M I T T E E  L I S T I N G S 
LEADERSHIP COUNCIL
Sara Badler, the Guardian
Michael Benedek, Datonics
Elizabeth DeLuca, Novo Nordisk U.S.
Mike Durham, Peachjar, Inc.
Scott Goodson, StrawberryFrog
Taylor Guglielmo, Chemistry
Nic Hill, Sawhorse Productions
Chris Kelly, Upwave
Katie Klumper, Black Glass
Kevin Krim, EDO
Stephanie Latham, Roblox
Matthew Lumb, The Procter & Gamble 
Company
Maggie Milnamow, Business Insider
Christian Muche, Beyond Ordinary 
LLC / POSSIBLE
Reggie Panaligan, Haus
Carryn Quibell, DEPT®
Alison Rodden, HCN Global
Edward Rogers, BeenThereDoneThat
Nicole Silver, People Inc.
Brendan Spain, Financial Times
Jeremy Steinberg, Fandom
Tyler Turnbull, FCB
Melissa Washko, GE Aerospace

ADVISORY COMMITTEE
Sara Adams, Chief Executives for  
Corporate Purpose
Fawzia Ahmed, Walton Family  
Foundation
Debby Bielak, Bridgespan
Aba Blankson, NAACP
Allyn Brooks-LaSure, Robert Wood 
Johnson Foundation

Ebony Burt, Wells Fargo
Cecilia Conrad, Lever For Change
Jess Davidson, American Association 
of People with Disabilities
Marc Decourcey, U.S. Chamber of 
Commerce Foundation
Lina Eroh, Overdeck Family Foundation
Derrick Feldmann, Ad Council  
Research Institute
Raf Jefferson, Vera Institute
Clarissa Martinez-De-Castro,  
UnidosUS
Marcene Mitchell, World Wildlife Fund
Terri Moore, American Farm Bureau 
Federation
Regina Davis Moss, In Our Own Voice: 
National Black Women’s Reproductive  
Justice Agenda
Mohammed Naeem, Refugees  
International
Karen Narasaki, Three Turnings
Amity Paye, Liberation Ventures
Brittney Roy-Morales, National  
Governors Association
Alex Schmider, GLAAD
Nick Tedesco 
Alicin Williamson, Yahoo! Inc.
Caira Woods, Gates Foundation
Clifford Young, IPSOS

AUDIT COMMITTEE
Marc Brodherson, McKinsey &  
Company
Kyle Dropp, Morning Consult
Bill Wise, Mediaocean

CAMPAIGN REVIEW  
COMMITTEE
Chris Beresford-Hill, BBDO Worldwide
William Charnock, Bouchez Page / 
Five0 Consulting
Karen Costello, Deutsch
Susan Credle, Interpublic Group
Kinney Edwards, TikTok
Cindy Gallop, IfWeRanTheWorld
Mauricio Galván, Day One Agency
Walter Geer, VML
Bianca Guimaraes, Mischief USA
Bobby Hershfield, CBA / Harold Louis 
Consulting
Natasha Jakubowski, Anomaly
Judy John, Edelman
Margaret Johnson, Goodby Silverstein 
& Partners
Nick Law, Accenture
Karl Lieberman, Wieden + Kennedy
Will McGinness, Venables Bell + 
Partners
Ronald Ng, MRM
PJ Pereira, Pereira O’Dell
Juan Javier Pena Plaza, GUT
Sandi Preston, Translation
Casey Rand, Gooder
Rafael Rizuto, Ogilvy
Tiffany Rolfe, R/GA
Gabrielle Shirdan, Kitchen Table
Ryan Wagman, Zeno Group
Shannon Washington, 11 Ounces
Lewis Williams, Williams Creative 
Group

EMERGING MEDIA AND  
TECHNOLOGY COMMITTEE
Avery Akkineni, VaynerX
Michelle Alfano, Ally Bank
Justin Breton, Walmart
Dong Chen, Reddit
Whitney Curry, Meta Platforms
Jonathan Dozier-Ezell, American  
Foundation for Suicide Prevention
Chris Duffey, Adobe
Sami Hassanyah, AARP
Nic Hill, Sawhorse Productions
Sarah Iooss, Amazon Ads
Reena Jana, Google Inc.
Brandon Kaplan, Journey
Nathalie Krup, Microsoft
Stephanie Latham, Roblox
Christopher Neff, Anomaly
Isabel Perry, DEPT
Keith Soljacich, Publicis Media
Julie Towns, Pinterest
Dane Vahey, OpenAI
Stephen Vallera, SMARTLY.IO

FINANCE COMMITTEE
Suzanne Kounkel, Deloitte
Stephen McNeely, Tantara Capital 
Partners, LLC
Greg Stuart, MMA Global
Lisa Utzschneider, Integral Ad Science
Jen Wong, Reddit

MEDIA ADVISORY COMMITTEE
Dani Benowitz, MAGNA Global
Maureen Bosetti, IPG Mediabrands
Ana Crandell, Lopez Negrete  
Communications

Jason Felix, OMD USA
Chanelle Flavell, Hearts & Science
Helen Lin, Publicis Media
Janina Lundy, Hartbeat
Javan Rice, Dentsu
Liz Rutgersson, Merkle, Inc.
Duncan Smith, Journey Further
Ritu Trivedi, Mindshare 

RESEARCH COMMITTEE
Tesfa Alexander, Bloomberg School  
of Public Health at John Hopkins
Idil Cakim, Iris Flex
Heather Cole-Lewis, Google
Michelle Eule, FreeWheel
Venice Haynes, United States of Care
Ashani Johnson-Turbes, NORC at  
the University of Chicago
Jason Levin, LinkedIn
Paul Metz, C+R Research
Holly Mourgues, Ahzul
Danielle Perrella, Google
Deborah Small, Yale School of  
Management
Mark Truss, Galileo Strategy
Clifford Young, Ipsos

TRADE ASSOCIATION  
ADVISORY COMMITTEE
Patrick Dolan, Out of Home  
Advertising Association of America, 
Inc.
Ajay Durani, DPAA
Stephanie Fierman, Association of 
National Advertisers
Tammy Greenberg, Radio  
Advertising Bureau

Jennifer Jose, National Association  
of Broadcasters
John Koenig, Indoor Billboard  
Advertising Association
Adrianne Lipscomb, American  
Advertising Federation
Carryl Pierre-Drews, Interactive  
Advertising Bureau, Inc.
Sam Quigley, News/Media Alliance
Trisha Ripperger, Television Bureau  
of Advertising, Inc. (TVB)
Ann Rubin, 4As
Joy Sims, NCTA
Stephen Wellman, MMA Global

UX COMMITTEE
Lauren Black, Google Inc.
Cynthia Bryan, CYCYMYMY
Allison Bryant, Moveris
Sumin Chou, Schema Design
Nate Davis
Chelsey Delaney, Citizen Tech  
Collective
Luvy Delgado, Hyperquake
Rob Erskine, Stellar Elements
Tara Franz, Meta Platforms
Reginé Gilbert, New York University
Ben Jordan, Adobe
Serra Kiziltan, Serra-K, LLC
Alex Levin, L&R
Theresa Loong, Form 360
Dennis Morgan, Harlem CoLab
Shara Rosenbalm, American Airlines, 
Inc.
Ariana de Ryss, Slalom Consulting
Fabricio Teixeira, Work & Co

As of 11/25
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TO OUR VOLUNTEER AGENCIES FOR  

THEIR IMPACTFUL, MOTIVATING WORK, 

AND TO OUR MEDIA PARTNERS FOR  

THEIR SUPPORT.

SPECIAL THANKS



MEET OUR 
CHAMPIONS

TONIGHT, YOU’LL HEAR FROM 

PEOPLE WITH POWERFUL 

PERSONAL STORIES WHO  

AREN’T JUST IMPACTED BY  

THE ISSUES WE ADDRESS — 

THEY ARE ALSO WORKING TO 

CREATE CHANGE. READ MORE 

ABOUT THEM HERE.

CHAUNTÉ LOWE
Four-Time Olympian | American Record Holder | Breast Cancer 
Thriver | Resilience Strategist | Mental Health Advocate

Chaunté Lowe is the embodiment of boundless resilience,  
a four-time Olympian, world champion, and American record-
holding high jumper whose story transcends the podium.  
When diagnosed with aggressive breast cancer in 2019,  
she didn’t step back — she rose to new heights, returning to 
the championship arena while undergoing treatment to raise 
awareness for early detection and breast health.

Today, Chaunté channels that same unbreakable mindset into 
her work with Fortune 500 companies, healthcare innovators, 
and national campaigns that move culture forward. As a 
champion for the Ad Council’s Love Your Mind initiative,  
she helps normalize conversations about mental health, 
redefining strength not as perfection but as persistence.

Through her inspirational storytelling, this TEDx speaker 
empowers leaders and teams to rise above challenge,  
lead with courage, and create lasting impact through 
authenticity, excellence, and empathy.

FREEDOM JONES
Freedom Jones is Senior Community Violence 
Intervention Advisor at LifeBridge Health’s Center for 
Hope and Founder and CEO of Street Pause, Inc.  
With 30 years of experience advancing community safety 
and healing, she applies a public health approach to 
violence prevention programs across Baltimore.

Through Street Pause, Inc., Freedom created Baltimore’s 
first full-service digital violence response model to 
address online conflicts and real-time incidents in the 
community. She also launched EmergenShe, a rapid 
response system supporting women leaders and frontline 
practitioners in community violence intervention.

Freedom has received numerous awards for her 
leadership, including the Maryland Daily Record Health 
Care Heroes Award and the Martin Luther King Jr.  
Peace Award.

Freedom is also an accomplished metal sculptor who 
creates welded works from steel, glass, and wood that 
explore memory, liberation, and inner transformation.  
Her art has been featured in exhibitions across the  
mid-Atlantic and serves as a spiritual extension of her 
healing work. 

THE DURARD FAMILY
Jase, Carrie, and Taylor DuRard are the Co-Founders 
of Jonathan’s Path, where Carrie serves as Executive 
Director and Jase as Chairman of the Board.  
Together, they have devoted their lives to walking 
alongside teens in and aging out of foster care, 
drawing on over six years of experience as foster 
parents — specifically focused on teens in care and 
Taylor’s lived experience as a former foster youth. 
Their deep empathy and lived experience fuel the 
organization’s mission to stand in the gap of care 
for youth often overlooked by the system, ensuring 
they have the people, resources, and opportunities 
needed to thrive and build a better path forward. 

The DuRards have received national recognition for 
their commitment to youth permanency, including 
the Adoption Excellence Award from the U.S. 
Department of Health and Human Services, and 
were featured in the national PSA campaign “The 
Rewards” by AdoptUSKids and the Ad Council. Under 
their leadership, Jonathan’s Path was honored with 
the Governor’s Award for Excellence in the state of 
Tennessee. Their work reflects an unwavering belief 
that every young person deserves a path forward —
and a place to call home.
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