
PUBLIC 
SERVICE
AWARD 
DINNER

TOGETHER FOR   
TOMORROW



TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

TOGETHER FOR

TOM
ORROWTO

GETHER FOR

TO
M
OR

RO
W

6 9 T H  P U B L I C  S E R V I C E  
A W A R D  D I N N E R

T H U R S D AY,  N O V E M B E R  3 0 ,  2 0 2 3   |   T H E  G L A S S H O U S E   |   N E W  Y O R K  C I T Y

HONORING 
Jamie Dimon

Chairman and Chief Executive Officer  
JPMorgan Chase & Co.

PRESIDENT & CEO
Lisa Sherman
The Ad Council

AD COUNCIL CHAIR 
DINNER CO-CHAIR

Diego Scotti
Executive Vice President  
&  Chief Marketing Officer  

Verizon

AD COUNCIL BOARD MEMBER
DINNER CO-CHAIR 

Carla Hassan
Chief Marketing Officer
JPMorgan Chase & Co.

P R E S E N T E R S



Emergency Preparedness



H O N O R E E

Jamie Dimon  |  Chairman and Chief Executive Officer, JPMorgan Chase & Co.

Jamie Dimon is a long-time 
champion of banking’s essential 
role in a community — its potential 
for bringing people together, for 
enabling companies and individuals 
to attain their goals, and for being 
a source of strength in difficult 
times. From a historic investment 
in Detroit’s comeback from 
bankruptcy to helping people  
with criminal backgrounds get a 
second chance through hiring and  
public policy, Jamie and JPMorgan 
Chase continue to demonstrate  
that being a force for good is  
good for business. 

Under Jamie’s leadership since 
2006, JPMorgan Chase and its 
300,000 employees have come 
to work each day with a sense 
of purpose and a commitment 
to impact, to help people 
and institutions achieve their 
aspirations, to lift up individuals, 
homeowners, small businesses, 
larger corporations, schools, 
hospitals, cities and countries 
around the world. Fortune has 
regularly named JPMorgan Chase 
as one of the world’s most admired 

companies and in 2023, for the 4th 
time in 7 years, ranked JPMorgan 
Chase as one of the top companies 
changing the world.

Jamie serves on the boards of 
directors of several nonprofit 
institutions including the 
Business Roundtable, Bank Policy 
Institute and Harvard Business 
School. Additionally, he serves 
on the executive committee of 
the Business Council and the 
Partnership for New York City, is 
the founder of the New York Jobs 
CEO Council and is a member 
of the Financial Services Forum 
and Council on Foreign Relations. 
In 2019, as Chairman of the 
Business Roundtable, Jamie led 
an effort by CEOs to redefine the 
purpose of a corporation to benefit 
all stakeholders – customers, 
employees, suppliers, communities 
and shareholders. 

Originally from New York City, 
Jamie earned his bachelor’s degree 
from Tufts University and holds an 
MBA from Harvard Business School.

JAMIE IS A  

LONG-TIME 

CHAMPION OF 

BANKING’S 

ESSENTIAL ROLE  

IN A COMMUNITY

F O R M E R  R E C I P I E N T S

2022   Doug McMillon 
Walmart

2021   Hans Vestberg 
Verizon

2019   Alex Gorsky 
Johnson & Johnson

2018   Ginni M. Rometty 
IBM

2017   Paul Polman 
Unilever

2016   Shantanu Narayen  
Adobe

2015   Denise Morrison  
The Campbell Soup 
Company

2014   Frederick W. Smith  
FedEx Corporation

2013    Tim Armstrong  
AOL

2012   Randall Stephenson  
AT&T 

2011   Indra K. Nooyi  
PepsiCo 

2010   Brian Roberts  
Comcast Corporation 

2009   Muhtar Kent  
The Coca-Cola Company

2008   Jeffrey R. Immelt  
GE

2007   Richard D. Parsons  
Time Warner Inc.

2006   William C. Weldon  
Johnson & Johnson

2005   Kenneth I. Chenault  
American Express 
Company

2004   G. Richard Wagoner, Jr.  
General Motors 

2003   A.G. Lafley  
The Procter & Gamble 
Company

2002   Bob Wright 
NBC

2001   Roger A. Enrico  
PepsiCo

2000   Gerald M. Levin  
and Ted Turner 
Time Warner Inc.

1999   Frank A. Bennack  
The Hearst Corporation

1998   John E. Pepper  
The Procter & Gamble 
Company

1997   Louis V. Gerstner, Jr.  
IBM

1996   Ralph S. Larsen  
Johnson & Johnson

1995   Robert E. Allen  
AT&T

1994   Roberto C. Goizueta  
The Coca-Cola Company

1993   Daniel B. Burke  
Capital Cities/ABC, Inc.

1992   Reuben Mark  
Colgate-Palmolive 
Company

1991   Arthur Ochs Sulzberger  
The New York Times 

1990   Richard Gelb 
Bristol-Myers Squibb 
Company

1989   John G. Smale 
The Procter & Gamble 
Company

1988   James D. Robinson III 
American Express 

1987   Donald R. Keough 
The Coca-Cola Company

1986   Roger B. Smith 
General Motors 
Corporation

1985   J. Peter Grace  
W.R. Grace & Company

1984   Lee A. Iacocca  
Chrysler Corporation

1983   James E. Burke  
Johnson & Johnson

1982   Frank T. Cary  
IBM

1981   Reginald H. Jones 
General Electric Company

1980   Andrew Heiskell  
Time Inc.

1979   Thomas A. Murphy  
Capital Cities/ABC, Inc.

1978   John D. DeButts 
AT&T

1977   William F. May  
American Can Company

1976   Arthur M. Wood  
Sears, Roebuck & 
Company

1975   J. Paul Austin  
The Coca-Cola Company

1974   Katherine Graham  
The Washington Post

1973   Howard J. Morgens  
The Procter & Gamble 
Company 

1972   Thomas Watson, Jr. 
IBM

1971   David Rockefeller 
Chase Manhattan

1970   James M. Roche  
General Motors

1969   Frank Stanton  
CBS, Inc.

1968   Robert S. McNamara  
Ford Motor Company

1967   John T. Connor  
Merck & Company

1966   John A. McCone  
Director of CIA

1965   David Sarnoff  
RCA Corp.

1964   Charles G. Mortimer  
General Foods Corporation

1963   John J. McCloy  
Chase Manhattan

1962   Lucius D. Clay  
U.S. Ambassador

1961   Henry Ford II  
Ford Motor Company

1960   Neil McElroy  
U.S. Defense Secretary

1959   Roy E. Larsen 
Time Inc.

1958   George M. Humphrey 
U.S. Secretary of the 
Treasury

1957   Sidney J. Weinberg 
Goldman Sachs

1956   Paul G. Hoffman  
Studebaker Corporation

1955   Clarence Francis  
General Foods Corporation

1954   Charles E. Wilson  
General Motors 



C A M P A I G N S 

High School Equivalency

GUN VIOLENCE PREVENTION
EXTREME RISK LAWS EDUCATION
SPONSOR: Brady
VOLUNTEER AD AGENCY: McKinney

SAFE GUN STORAGE
SPONSOR: Brady
VOLUNTEER AD AGENCIES: Casanova//McCann,  
dentsu, McKinney, OBERLAND, Pereira O’Dell
VOLUNTEER MEDIA AGENCY: Zenith
PARTNERS: Ad Council Creative Studio, East Bay 
Community Foundation, FOX, Google/YouTube, 
iHeartMedia, Influential, Missouri Foundation for Health, 
People First

MENTAL HEALTH 
FOUNDING PILLAR SPONSOR:  
HUNTSMAN MENTAL HEALTH INSTITUTE

ADULT MENTAL HEALTH
SPONSOR: Huntsman Mental Health Institute
VOLUNTEER AD AGENCY: FCB
VOLUNTEER MEDIA AGENCY: IPG
PARTNERS: Citizen Tech Collective, Google/YouTube, 
House of JOY, iHeartMedia, Latinovations, LinkedIn, 
Pinterest, Phreesia, TikTok, Values Partnerships, Whalar

MIDDLE SCHOOL MENTAL HEALTH
SPONSOR: Pivotal Ventures
VOLUNTEER AD AGENCIES: Casanova McCann, McCann NY
VOLUNTEER MEDIA AGENCY: UM
PARTNERS: Ad Council Creative Studio, Amazon, Google/
YouTube, Influential, ITK, Meta, Pinterest, Phreesia, 
Reddit, Sesame, SXM Media and Studio Resonate

SUICIDE PREVENTION (TEEN AND YOUNG ADULT 
MENTAL HEALTH)
SPONSORS: American Foundation for Suicide Prevention 
(AFSP), The Jed Foundation (JED)
VOLUNTEER AD AGENCY: Droga5
VOLUNTEER MEDIA AGENCY: Initiative
PARTNERS: Adobe, Collegiate Sports Management Group/
ESPORTSU, GIPHY, Google/YouTube, Kensington Grey, 
Meta, Pinterest, Phreesia, Roc Nation, Snap Inc.,  
Square Enix, SXM Media and Studio Resonate, TikTok, 
Twitch, VidMob, WWE

VETERANS CRISIS PREVENTION
SPONSOR: U.S. Department of Veterans Affairs
VOLUNTEER AD AGENCY: GSD&M
PARTNERS: FOX, Google/YouTube, Meta, People First, 
Reddit, Reingold

SUBSTANCE USE &  
OVERDOSE CRISIS
PATHS TO RECOVERY
SPONSORS: Centers for Disease Control and Prevention 
(CDC), National Council for Mental Wellbeing, Shatterproof
VOLUNTEER AD AGENCY: Accenture Song
PARTNER: Viget

YOUTH FENTANYL AWARENESS
VOLUNTEER AD AGENCIES: JOAN Creative,  
Meta Creative Shop
FUNDERS: Meta, Snap Inc., Google/YouTube 
PARTNERS: Ad Council Creative Studio, FOX, Google/
YouTube, Influential, Meta, Reddit, Reddit’s KarmaLab, 
Snap Inc., SXM Media and Studio Resonate, TikTok, 
Twitch, Vice, Viget, Whalar

YOUTH FENTANYL AWARENESS -  
NALOXONE EDUCATION
SPONSOR: Office of National Drug Control Policy 
PARTNERS: Ad Council Creative Studio, Influential, 
People First, Viget

BIAS & HATE
BELONGING BEGINS WITH US
SPONSOR: American Immigration Council
VOLUNTEER AD AGENCY: Pereira O’Dell
PARTNERS: Ad Council Creative Studio, Amplifier,  
Meta, The New York Times, Upworthy, Walmart

LOVE HAS NO LABELS
SPONSOR: The Ad Council
VOLUNTEER AD AGENCY: R/GA
VOLUNTEER MEDIA AGENCY: Publicis
PARTNERS: Amazon Ads, Decentraland,  
Google/YouTube, Hulu, iHeartMedia, Kargo, Kerv,  
Meta, Pinterest, Polygonal Mind, Reddit, TikTok,  
Town Hall, Whalar
FUNDERS: Bank of America, Johnson & Johnson, 
Walmart
NONPROFIT PARTNERS: AARP, ADL, American 
Immigration Council, Asian Americans Advancing 
Justice Southern California, Color of Change, 
Disability:In, GLAAD, HRC, National Women’s Law 
Center, Perception Institute, StoryCorps, The Asian 
American Foundation, UnidosUS

DISEASE PREVENTION & 
SUPPORT
ALZHEIMER’S AWARENESS
SPONSOR: Alzheimer’s Association
VOLUNTEER AD AGENCIES: Lopez Negrete 
Communications, Mindshare
PARTNERS: Ad Council Creative Studio,  
Meta, NASCAR

FLU VACCINATION
SPONSORS: American Medical Association (AMA),  
Centers for Disease Control and Prevention (CDC), Centers 
for Disease Control and Prevention Foundation (CDCF)
PARTNERS: Black Girl Digital, People First, Terraboost, Whalar

HIGH BLOOD PRESSURE CONTROL
SPONSORS: American Heart Association (AHA),  
American Medical Association (AMA)
VOLUNTEER AD AGENCY: UWG
PARTNERS: Ad Council Creative Studio, Google/YouTube, 
Influential, Phreesia

LUNG CANCER SCREENING
SPONSOR: American Lung Association
VOLUNTEER AD AGENCY: Hill Holliday
PARTNERS: Ad Council Creative Studio, Meta,  
The New York Times 

TYPE 2 DIABETES PREVENTION
SPONSOR: Centers for Disease Control and Prevention (CDC)
VOLUNTEER AD AGENCY: Subject Matter+Kivvit
PARTNERS: Ad Council Creative Studio, Viget, Meta

YOUTH VAPING PREVENTION
SPONSOR: American Lung Association
VOLUNTEER AD AGENCY: Hill Holliday
PARTNERS: Meta, Phreesia, The New York Times, TikTok



C A M P A I G N S 

Ending Hunger

FATHERHOOD INVOLVEMENT
SPONSORS: Fathers Incorporated, National Responsible 
Fatherhood Clearinghouse, U.S. Department of Health and 
Human Services’ Administration for Children and Families 
Office of Family Assistance 
VOLUNTEER AD AGENCY: Campbell Ewald
PARTNERS: Ad Council Creative Studio,  
Electric Park Films

HIGH SCHOOL EQUIVALENCY
SPONSOR: Dollar General Literacy Foundation
VOLUNTEER AD AGENCY: Mofilm
PARTNERS: Ad Council Creative Studio, Happy Cog, Meta, 
TikTok, Upworthy

SAVING FOR RETIREMENT
SPONSOR: AARP
VOLUNTEER AD AGENCY: adam&eveDDB
PARTNERS: Ad Council Creative Studio, Block & Tackle, 
Influential, LinkedIn, LUDWIG+, Meta, People First, Viget

SUPPORTING PETS IN YOUR COMMUNITY
SPONSORS: The Humane Society of the United States 
(HSUS), Maddie’s Fund®
VOLUNTEER AD AGENCY: VML
PARTNERS: Ad Council Creative Studio, Google/YouTube, 
News/Media Alliance, Nickelytics, People First, Viget, 
Whalar, Yieldmo

TRANSFORMING HIRING &  
DIVERSIFYING TALENT
SPONSOR: Opportunity@Work
VOLUNTEER AD AGENCY: Ogilvy NY
VOLUNTEER MEDIA AGENCY: dentsu
PARTNERS: Google/YouTube, LinkedIn, Meta, Pinterest, 
Reddit, The Atlantic, VidMob, Walmart 

VOTE EARLY DAY
SPONSORS: Paramount Global, Vote Early Day
VOLUNTEER AD AGENCY: Paramount Brand Studio
PARTNERS: Paramount Global, Vote Early Day 

COMMUNITY & FAMILY
ADOPTION FROM FOSTER CARE
SPONSORS: AdoptUSKids, US Department of Health  
and Human Services’ Administration for Children  
and Families
VOLUNTEER AD AGENCY: Edelman
VOLUNTEER MEDIA AGENCY: MMI Agency
PARTNER: Meta, Warner Bros. 

CAREGIVER ASSISTANCE
SPONSOR: AARP
PARTNER: Ad Council Creative Studio

DISASTER AND CRISIS RELIEF
SPONSOR: The Ad Council
VOLUNTEER AD AGENCY: Group SJR
PARTNERS: Ad Council Creative Studio, Extreme Reach, 
ForbesGlobalGiving, USA for UNHCR

DISCOVERING NATURE
SPONSORS: National Association of State Foresters,  
U.S. Forest Service
VOLUNTEER AD AGENCY: David & Goliath 
PARTNERS: Encantos Media, IBM, iHeartMedia

ENDING HUNGER
SPONSOR: Feeding America
VOLUNTEER AD AGENCY: fluent360
PARTNERS: Ad Council Creative Studio, GSTV, Meta, 
NBCUniversal, Reddit, TikTok, The Atlantic

SAFETY
BUZZED DRIVING PREVENTION
SPONSOR: National Highway Traffic Safety Administration (NHTSA)
VOLUNTEER AD AGENCY: Curiosity
PARTNERS: The Indoor Billboard Advertising Association 
(IBAA), Meta, Television Bureau of Advertising (TVB) 
CORPORATE PARTNERS: Extreme Reach

CHILD CAR SAFETY
SPONSOR: National Highway Traffic Safety Administration (NHTSA)
VOLUNTEER AD AGENCY: Leo Burnett
PARTNERS: Black Girl Digital, Influential,  
Outdoor Advertising Association of America (OAAA),  
Universal Studios, Wordsworth+Booth

DISTRACTED DRIVING PREVENTION
SPONSOR: National Highway Traffic Safety Administration 
(NHTSA)
VOLUNTEER AD AGENCY: Organic
PARTNER: Influential
PROJECT YELLOW LIGHT PARTNERS: Clear Channel Outdoor, 
Elephant Insurance, iHeartMedia, National 4-H Council,  
PIX11, National Organizations for Youth Safety (NOYS),  
WKRN-TV Nashville

DRUG-IMPAIRED DRIVING PREVENTION
SPONSOR: National Highway Traffic Safety 
Administration (NHTSA)
VOLUNTEER AD AGENCY: Madwell
PARTNERS: InRange Advertising, SXM Media and Studio 
Resonate, The Indoor Billboard Advertising Association 
(IBAA)

EMERGENCY PREPAREDNESS
SPONSOR: FEMA
VOLUNTEER AD AGENCY: Lopez Negrete Communications
PARTNERS: Ad Council Creative Studio, Google/YouTube, 
Meta, Reddit, ZAG Entertainment

EMERGENCY PREPAREDNESS - NYC
SPONSOR: NYC Emergency Management
PARTNER: Adolescent 

HEATSTROKE PREVENTION
SPONSOR: National Highway Traffic Safety 
Administration (NHTSA)
VOLUNTEER AD AGENCY: Chemistry
PARTNERS: Influential, Meta, Outdoor Advertising 
Association of America (OAAA), Wordsworth+Booth

WILDFIRE PREVENTION
SPONSORS: USDA Forest Service, National Association 
of State Foresters
VOLUNTEER AD AGENCY: FCB NY
VOLUNTEER MEDIA AGENCY: Hearts & Science
PARTNERS: Ad Council Creative Studio,  
Google/YouTube, HelpGood, IBM, Nickelytics
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E X E C U T I V E  C O M M I T T E E

Blake Chandlee
TikTok

Richard Edelman
Edelman

Carla Hassan
JPMorgan Chase

Tariq Hassan
McDonald’s

Michael E. Kassan
MediaLink

Kim Kelleher
AMC Networks

Kellyn Kenny
AT&T

Stacy Martinet
Adobe

Alan Moss
Amazon Ads

Cara Sabin 
Unilever North  
America

Tim Sims
The Trade Desk

Andrew Swinand 
Publicis Creative &  
Leo Burnett Group

William White
Walmart

OFFICERS

CHAIR

Diego Scotti
Verizon

IMMEDIATE  
PAST CHAIR

Jacki Kelley

VICE CHAIRS

Tara Walpert Levy 
YouTube

Rita Ferro
Disney

Kirk McDonald
GroupM

PRESIDENT & CEO

Lisa Sherman
The Ad Council

FINANCE CHAIR

Lisa Utzschneider 
Integral Ad Science

SECRETARY

Karen Kaplan 
Hill Holliday



Michael Komasinski
dentsu Americas

Suzanne Kounkel
Deloitte

Jill Kramer
Accenture

Sarah Kramer
Spark Foundry

Steven Kritzman
SXM Media

Steve Lanzano
Television Bureau of 
Advertising

Ryanne Laredo
Nielsen

Tammy Levine
Wells Fargo

Lynn Lewis
Mediabrands & UM

Ryan Linder
Stagwell 

Robert D. Liodice
Association of National 
Advertisers

Heather Malenshek
Land O’Lakes Inc.

Pamela Drucker Mann
Condé Nast

Mark Marshall
NBCUniversal

Doug Martin
General Mills

Stacy Martinet
Adobe

Seth Matlins
Forbes

Johanna Mayer-Jones
The Washington Post

Sean McCaffrey
GSTV

Alice McKown
The Atlantic 

Nicola Mendelsohn
Meta

Shakir Moin
The Coca-Cola 
Company

Travis Montaque
Group Black

Alan Moss
Amazon Ads

Shannon Nunn
TBWA\Chiat\Day NY

Brett O’Brien
Frito-Lay North 
America

Steve Pacheco
American Advertising 
Federation

Drew Panayiotou
Pfizer

Nicolle Pangis
Ampersand

Chris Paquette
DeepIntent

Richard Parkinson
Prudential Financial

Ryan Pauley
Vox

PJ Pereira
Pereira O’Dell

Elliott Pettit
USTA

Raja Rajamannar
MasterCard 

Mary Ann Reilly
Visa

Lisa Roath
Target

Joy Robins
The New York Times

Chris Rogers
Instacart 

Tiffany Rolfe
R/GA

James Rooke
Comcast Advertising

Jo Ann Ross
Paramount 

Tara Roth
Goldhirsh Foundation

Elizabeth Rutledge
American Express 

Cara Sabin
Unilever North 
America

Carrie Seifer
GWI

Jess Sibley
TIME

Tim Sims
The Trade Desk

Samantha Skey
SHE Media

Ramon Soto
Northwell Health

Andrew Spingate
Keurig Dr Pepper

Mitch Spolan
Chegg

Heather Stewart
General Motors

Randi Stipes
The Weather Company, 
an IBM Business

Steve Stoute
Translation LLC

Greg Stuart
MMA Global

Andrew Swinand
Publicis Creative &  
Leo Burnett Group

Todd Teresi
Apple Inc.

Karin Timpone
Major League Baseball

Dara Treseder
Autodesk

Gayle Troberman
iHeartMedia

Tyler Turnbull
FCB

Aaron Walton
Walton Isaacson

Tiffany Xingyu Wang
OpenWeb

Bill Watkins
Pinterest

William White
Walmart

Jennifer Wilson
Lowe’s Companies, Inc.

Bill Wise
Mediaocean

Jen Wong
Reddit

Clifford Young
Ipsos

Mark Zagorski
DoubleVerify

Andrea Zaretsky
Morgan Stanley Wealth 
Management 

Neal Zuckerman
Boston Consulting 
Group

B O A R D  O F  D I R E C T O R S

OFFICERS

Chair 
Diego Scotti
Verizon

Immediate Past 
Chair
Jacki Kelley

Vice Chairs
Tara Walpert Levy
YouTube

Rita Ferro
Disney

Kirk McDonald
GroupM

President & CEO
Lisa Sherman
The Ad Council

Secretary
Karen Kaplan 
Hill Holliday

Finance Chair
Lisa Utzschneider 
Integral Ad Science

DIRECTORS
Jonathan Adashek
IBM

Heidi Andersen
Nextdoor

Anna Bager
OAAA

Lara Balazs
Intuit

Michele Barlow
Bank of America

Lynne Bartron
Gen Digital Inc.

Nadja Bellan-White
VICE Media Group

Josephine Bertrams
Heineken USA

Brad Blum
WWE

Elizabeth Brady
Allstate

Andrea Brimmer
Ally

Vanessa A. 
Broadhurst
Johnson & Johnson

Marc Brodherson
McKinsey & Company

Heidi Browning
National Hockey 
League

Michael Brownstein
Dotdash Meredith 

Devika Bulchandani
Ogilvy

Lisa Caputo
The Travelers 
Companies, Inc.

Fiona Carter
Goldman Sachs

Blake Chandlee
TikTok

David Cohen
IAB

Christine Cook
Bloomberg

Jill Cress
H&R Block

Tina Davis
Citi

Denise Dresser 
Salesforce

Kyle Dropp
Morning Consult

Richard Edelman
Edelman

Mel Edwards
VML

Tim Ellis
NFL

Chad Engelgau
Acxiom

Chris Foley
Campbell Soup 
Company

Marianne Gambelli
FOX Corporation

Benoit Garbe
Anheuser-Busch

Adam Gerhart
Mindshare

Greg Glenday
Acast

Jennifer Gottlieb
Real Chemistry

Michael Guth
Spectrum Reach

Jim Habig
LinkedIn

Bill C. Hagelstein
RPA

Elena Hale
Emerson Collective

Kathleen Hall
Microsoft Corporation

Chrissie Hanson
OMD USA

Patrick Harris
Snap

Carla Hassan
JPMorgan Chase

Tariq Hassan
McDonald’s

Gail Heimann
Weber Shandwick

Tammy Henault
National Basketball 
Association

Elizabeth Herbst-
Brady
Yahoo

Michael Houston
WPP

Lisa Ryan Howard
Hearst

Charisse Hughes
Kellanova

Jean-Paul Jansen
Mars Pet Care North 
America

Tim Jones
Publicis Groupe US

Peter Jung
NASCAR

Marla Kaplowitz
4A’s

Harry Kargman
Kargo

Michael E. Kassan
MediaLink

Kim Kelleher
AMC Networks

Sophie Kelly
Diageo North America 

Kellyn Kenny
AT&T 

Zach Kitschke
Canva 

Bill Kolb
McCann Worldgroup

As of 10/31/2023



L E A D E R S H I P  &  C O M M I T T E E  L I S T I N G S 
LEADERSHIP COUNCIL 
Michael Benedek, Datonics 
Maegan Buckler, Extreme Reach 
Paula Davis, Colgate-Palmolive  
Company 
Missy Foristall, DEPT 
Christine Fruechte, Colle McVoy 
Josh Gillon, What If Media Group 
Greg Kahn, Emerging Tech Exchange  
& GK Digital Ventures 
Chris Kelly, Upwave 
Katie Klumper, Black Glass 
Samantha Roth, NFL 
Lynn Teo, Northwestern Mutual 
Amanda Tolleson, WeightWatchers 
Heawon Yoo, Lightbox 

DIVERSE LEADERS GROUP
Suzana Apelbaum, Google
Ricardo Aspiazu, Verizon
Chaucer Barnes, Translation
Sharonda Britton
Gary Coichy, Pod Digital Media
Laura Colana
Deuntate Copeland, NHSBA
Guy Griggs, The New York Times
Shiv Gupta, U of Digital
Nicole Hall, Kol Consulting
Martine Kalaw, Martine Kalaw  
Enterprises
Cavel Khan, Group Black
Darren Martin, Bold Culture
Zara Mirza, TIAA

Monique Pearson, Meta
Tiffany Pearson-Kilgore,  
Planned To A.T
Ida Rezvani, dentsu
Lisa Ross, Edelman
Ashley Rutland, Planned To A.T
Deidre Smalls-Landau, Mediabrands
Ari Stein, Sirius XM/Pandora
Michael Texidor, The Trade Desk
Danielle Trunnell, Bank of America
Kavita Vazirani, Walt Disney Company

ADVISORY COMMITTEE
Tara Abrahams, The Meteor Fund
Sara Adams, Chief Executives for 
Corporate Purpose
Fawzia Ahmed, Walton Family  
Foundation
Cecilia Arradaza, Stanford Medical
Debby Bielak, Bridgespan
Aba Blankson, NAACP
Jess Davidson, American Association 
of People with Disabilities
Dawn Davidson, Alpha Business  
Images
Regina Davis Moss, In Our Own Voice: 
National Black Women’s Reproductive 
Justice Agenda
Marc DeCourcey, U.S. Chamber of 
Commerce Foundation
Derrik Feldmann, Ad Council  
Research Institute
Julie Fernandes, Rockefeller  
Family Fund

Chris Gebhardt, Stir, Strategy, Story
Raf Jefferson, Vera Institute
Anastasia Khoo, Conservation  
International
Jeanette Kowalik, Baylor University
Avo Makdessian, First 5 Association
Clarissa Martinez-de-Castro, UnidosUS
Terri Moore, American Farm Bureau 
Federation
Mohammed Naeem, American  
Immigration Council
Karen Narasaki
Eileen O’Connor, Rockefeller  
Foundation
Amity Paye, Color of Change
Dwayne Proctor, Missouri Foundation 
for Health
Alex Schmider, Missouri Foundation 
for Health
Shamina Singh, Mastercard Center for 
Inclusive Growth
Ebony Thomas, Bank of America
Dorian Warren, Community Change
Cliff Young, IPSOS

ANALYTICS COMMITTEE
Kyle Dropp, Morning Consult
Chris Kelly, Upwave
Tammy Levine, Wells Fargo
Charlie Neer, MiQ Digital
Nicolle Pangis, Ampersand
Natasha Potashnik, Known
Franni Segal, Quantcast
Carrie Seifer, GWI

AUDIT COMMITTEE 
Marc Brodherson,  
McKinsey & Company
Chad Engelgau, Acxiom
Bill Wise, Mediaocean

CAMPAIGN REVIEW  
COMMITTEE
Chris Beresford-Hill, Ogilvy
Karen Costello, Deutsch LA
Susan Credle, FCB
Kinney Edwards, TikTok
Mauricio Galván, Madwell
Walter Geer, VMLY&R
Bianca Guimaraes, Mischief
Vita Harris, FCB
Bobby Hershfield, Embold Health
Natasha Jakubowski, Anomaly
Judy John, Edelman
Margaret Johnson, Goodby Silverstein 
& Partners
Nick Law, Accenture
Karl Lieberman, Wieden + Kennedy
Will McGinness, Venables,  
Bell & Partners
Ronald NJ
PJ Pereira, Pereira O’Dell
Sandi Preston, Translation
Casey Rand, 
Rafael Rizuto, Dentsu Creative
Tiffany Rolfe, R/GA
Gabrielle Shirdan, Kitchen Table
Ricky Vior, The Community

Ryan Wagman, HonkMobile
Shannon Washington, R/GA NY
Lewis Williams, Weber Shandwick

FINANCE COMMITTEE
Suzanne Kounkel, Deloitte
Stephen A. McNeely, Tantara Capital 
Partners, LLC
Greg Stuart, MMA Global
Lisa Utzschneider, Integral Ad Science
Jen Wong, Reddit

MEDIA ADVISORY  
COMMITTEE
Dani Benowitz, MAGNA Global
Kasha Cacy, Known
David Cohen, IAB
Ana Crandell 
Chanelle Flavell, Hearts & Science
Lynn Lewis, Mediabrands & UM
Helin Lin, Publicis Media
Adam Puchlasky, Hartbeat
Javan Rice, dentsu
Liz Rutgersson, Merkle
Duncan Smith, Journey Further
Ritu Trivedi, Mindshare

RESEARCH COMMITTEE
Tesfa Alexander, MITRE
Danielle Bartolo, Google
Idil Cakim, Audacy
Heather Cole-Lewis, Google
Michelle Eule, Ipsos Public Affairs (US)

Ashani Johnson-Turbes, NORC at the 
University of Chicago
Holly Mourges, Ahzul
Deborah Small, Yale School  
of Management
Alice Sylvester, Sequent Partners
Mark Truss, VML
Clifford Young, Ipsos

USER EXPERIENCE  
COMMITTEE 
Cynthia Bryan, Cycymymy
Alison Bryant, Sesame Workshop
Sumin Chou, Schema Design
Nate Davis
Ariana de Ryss, Slalom
Chelsey Delaney, Citizen Tech  
Collective
Luvy Delgado, Envoy Chicago
Nim Deshpande, Good Business Lab
Rob Erskine, Stellar Elements
Tara Franz, Meta
Reginé Gilbert, NYU Tandon School  
of Engineering
Ben Jordan, Adobe
Serra Kiziltan, Serra K, LLC
Alex Levin, L+R
Theresa Loong, FORM360
Dennis Morgan, Harlem CoLab
Shara Rosenbalm, Dialexa
Fabricio Teixeira, Work & Co
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TO OUR VOLUNTEER AGENCIES FOR THEIR 

IMPACTFUL, MOTIVATING WORK, AND TO OUR 

MEDIA PARTNERS FOR SUPPORTING THESE 

IMPORTANT ISSUES.

SPECIAL THANKS

better



MEET THESE 
CHAMPIONS

TONIGHT, YOU’LL HEAR FROM 

PEOPLE WITH POWERFUL 

PERSONAL STORIES WHO  

AREN’T JUST IMPACTED BY  

THE ISSUES WE ADDRESS — 

THEY ARE ALSO WORKING TO 

CREATE CHANGE. READ MORE 

ABOUT THEM HERE.

TONJA MYLES
Tonja Myles is an ordained minister, community activist, peer 
counselor, veteran, and mental health expert, including her work 
as an advisor for the Huntsman Mental Health Foundation and 
the Ad Council’s Mental Health Initiative.

Tonja promotes mental health awareness and rehabilitation in 
part by sharing her lived experiences including her recovery 
from addiction, her survival of sexual abuse and suicide 
attempts, and her diagnosis of PTSD.

Tonja has testified on Capitol Hill numerous times and was 
recognized by President George W. Bush during his 2003 State 
of the Union speech, when he acknowledged her perseverance 
and expertise in faith-based recovery.

She currently continues her mission on the boards of The Baton 
Rouge Crisis Intervention Center and Aging With Dignity, the 
Mayor’s mental health advisory council, Baton Rouge City Police 
Chief’s Advisory Council, Louisiana Behavioral Health Advisory 
Council and Louisiana Department of Health/Office of Behavior 
Health Crisis System Implementation Plan Council. She is a 
founding board member of The Bridge Center of Hope, which is 
the first crisis stabilization center in the city of Baton Rouge.

THE LA CAN FREEDOM SINGERS
Born in the heart of Skid Row in Los Angeles, the Freedom 
Singers have united to deliver a powerful message 
that “art has no address” and can be a driving force for 
generating ideas and solutions to combat homelessness. 
The Freedom Singers have taken their message of hope 
and endless potential to audiences across the country, 
captivating them with spirited performances and heartfelt 
discussions. Their magic was recently on full display on 
their journey to the semifinals of America’s Got Talent.

Guided by the transformative vision of the Los Angeles 
Community Action Network, the Freedom Singers provide 
a prominent platform that dispels and reshapes the 
negative narratives that often overshadow communities 
like Skid Row. LA CAN’s mission is to build grassroots 
leadership, deliver quality service, and foster a culture of 
community innovation and development. We’ve uncovered 
the core drivers of this crisis: race, gender, employment 
opportunities, and the lack of affordable housing. Our 
work has ignited policy changes at the local, state, and 
national levels, all while maintaining that housing is a 
human right.

CHRISTIAN HEYNE
Throughout his career, Christian has worked to build 
consensus both at the state level and in Congress to 
end the epidemic of gun violence in America. Christian 
has successfully developed, lobbied, and assisted with 
the implementation of a variety of local, state, and 
federal policies. At Brady, he has helped oversee and 
grow the combating crime guns initiative, working on 
non-legislative solutions to stem the flow of illegal guns 
into vulnerable communities by holding irresponsible 
and negligent actors of the gun industry responsible for 
behavior that contributes to gun violence.

Christian prioritizes strong relationships across 
the political and ideological spectrum of the gun 
violence prevention movement and its partners, 
fostering collaboration with academics, researchers, 
policymakers, activists, implementers, and more. 
Christian strives to ensure not only that survivors’ voices 
are genuinely heard and reflected in each stage of 
Brady’s work, but also that survivors are leaders at the 
forefront of the broader movement.

Visit:
bradyunited.org/team/christian-heyne

Visit:
trainedtofightwhilewounded.com

Visit:
cangress.org

better better better

http://trainedtofightwhilewounded.com
http://bradyunited.org/team/christian-heyne
http://cangress.org


Child Car Safety
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